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Guidelines for Solving Foreign Trade Credit Problems in Case the Amount Approved
and Contracted Does Not Meet the Goals Set by the Bank
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Abstract

The objective of this study was to investigate the reasons why the amount approved and contracted of
foreign trade credit did not meet the target set by the bank as a guideline to increase the amount of foreign trade
credit and increase competitiveness. In this study, the sample was divided into 2 groups, namely 8 executives within
the foreign trade credit service agency and 54 juristic persons who are current customers using foreign trade credit
of the Government Savings Bank The sample size was determined from Taro Yamane's formula at 95% confidence
level. The marketing mix (7'Ps) was studied and analyzed through primary data by in-depth interviews and online
guestionnaire. The results were processed by statistical methods such as frequency, percentage, mean and
standard deviation. The major findings indicated that the opinion of the sample of credit customers towards
Marketing Mix (7P's) was at the highest level in terms of three aspects, namely 1. Product 2. Price 3. People. The
sample of executives expressed their opinion towards factors affecting the amount approved and contracted does
not meet the goals. The results could be summarized that in terms of Product, credit limit and conditions were set
that do not meet the customers’ needs. Interest rates and fees were relatively higher than other financial

institutions. There were several steps in approval process. Customers accessed insufficient information to obtain
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foreign trade credit services. Employees lacked knowledge and ability to provide foreign trade credit services. The
selected solutions include to solve personnel problem by organizing training workshops to develop employee
potential and to enhance their understandings about their works performed and provide employees advice from
experienced people to enable them to perform their tasks correctly and to reduce errors from operations and can
set limits and conditions to meet customer needs. As these results, it is expected that customers will be interested
in selecting the foreign trade credit service of Government Savings Bank. This would positively affect other issues
such as product, price and process. Lastly, it is recommended that performance monitoring and evaluation are

required based on the increasing rate of foreign trade credit approval and contracting amount.
Keywords: foreign trade credit, government savings bank
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